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NIKE, Inc. (“Nike”) has the potential to drive $6.0 to $13.5 billion in enterprise value with a Peloton Interactive, 
Inc. (“Peloton”) acquisition¹.  These numbers are based solely on the incremental value of metaverse data to 
Nike. Our estimates would be impacted by a number of factors including data privacy, user adoption of the 
metaverse and the growth in user counts for Nike’s loyalty program.

Data Monetization Index (DMI)

The YDC team recently published a Data Monetization Index (DMI) for the Apparel and Leisure Products 
industries. Nike and Peloton have DMI’s of 25.17% and 5.17% respectively (see Table 1). The DMI is the value of 
a company’s data relative to Enterprise Value. Enterprise Value is a key metric used in the investment community 
and is calculated as equity value plus long-term debt minus cash. 

A higher DMI is generally preferable across companies and industries. By way of reference, internet companies 
have a higher DMI because most of their enterprise value is derived from data. For example, Google’s DMI is 93% 
because it generates most of its revenues from advertising based on user interaction data.

Enterprise Value Data Valuation DMI

$55,757,729,430

$566,122,527

25.17%

5.17%

Table 1: DMI for Nike and Peloton

Company
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¹ Peloton Interactive, Inc. (Ticker: PTON) is a fitness company that offers iconic internet-connected exercise equipment so that monthly 
subscribers can remotely participate in classes via streaming media. 

$221,520,000,000

$10,950,000,000

Nike, Inc. 

Peloton Interative, Inc. 



The aggregate data valuation for Nike is based on the sum of supply chain visibility and loyalty data (see Table 2). 
The valuation of supply chain visibility data is based on empirical evidence that this information improves 
revenues by 11.7%. Nike’s loyalty data valuation is  driven by a number of publicly-available data sources 
including Customer Lifetime Value (CLV), gross margins, ticket size and shopping frequency. Based on our 
estimates, Nike has 300 million registered customers in its loyalty program with an average data value of $99 per 
customer. In contrast, Peloton has 5.9 million registered customers with an average data value of $96 per 
customer. 

$29,839,889,430Customer Data Valuation

Supply Chain Visibility Data Valuation

Aggregate Data Valuation

Customer Lifetime Value (CLV)

Number of Loyalty Members

Data Value per member (20% of CLV)

–$25,917,840,000

$566,122,527

$55,757,729,430 $566,122,527

300,000,000 5,900,000

$497 $480

$99 $96

Table 2: Data valuation for Nike and Peloton

 Nike, Inc.

Data Valuation for Nike and Peloton 

A metaverse is a network of 3D virtual worlds focused on social connection².  

Nike has been making recent plans to enter the metaverse. For example, the company has reportedly filed several 
trademarks for virtual footwear and apparel. In addition, Nike also acquired NFT startup RTFKT Studios in 
December 2021. The Nike Training Club app already has 1.8 million active users doing over 500,000 workouts per 
week³.

Metaverse Strategies
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² https://en.wikipedia.org/wiki/Metaverse
³ https://ckirkham.github.io/projects/nike-training-club.html

Company Peloton Interative, Inc.



Peloton’s stock has been under severe pressure as users exited pandemic-related lockdowns. Peloton reportedly 
already has the tools to enter the metaverse⁴. The app has a feature called Scenic Rides, which takes users on 
virtual trips through places like Hawaii, France, Australia, Italy, and other interesting locales. The screen-based 
tour works to make long stationary biking sessions seem a lot shorter and less stressful. But what if instead of 
watching the video from a couple of feet away, the user could instead be immersed in the virtual environments 
presented on the screen? 

Because it is so new, the valuation of metaverse data presents unique challenges. We believe that Facebook’s 
numbers are a reasonable proxy for the valuation of metaverse data. As widely reported, Mark Zuckerberg 
pivoted to the Metaverse through a series of actions including changing the name of his company from Facebook 
to Meta Platforms, Inc.

Meta has 2.9 billion monthly users at $178 data value per user as of February 18, 2022 (see Table 3). This 
represents a reduction of $118 data value per user from December 31, 2021. The market has punished Meta’s 
stock due to a variety of factors including slowing user counts and an aging demographic.  

Valuation of Metaverse Data
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⁴ https://www.msn.com/en-us/news/technology/how-peloton-can-use-the-metaverse-to-regain-its-pandemic-success/ar-AATtJ8a

Enterprise Value on 2/18/2022

Enterprise Value on 12/31/2021

Percentage of Revenue from User Interaction Data (Advertising)

Data Value Per User on 12/31/2021 (A x C) / D

Monthly Active Users

Data Value Per User on 2/18/2022 (B x C) / D

$877 billion

$527 billion

98%

2.9 billion

$296

$178

YTD Reduction in Data Value Per User on 2/18/2022
(“Metaverse Data Valuation Per User”) $118

Table 3: Data valuation for Meta Platforms, Inc.
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For more information or to receive a demo, visit www.yourdataconnect.com
or email us at info@yourdataconnect.com.
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For the following reasons, we believe that the reduction in Meta’s data value per user of $118 is a reasonable 
proxy for the data value per metaverse user:

Nike has the ability to drive significant enterprise value in the range of $6.0 to $13.5 billion with a Peloton 
acquisition (see Table 4). 

Obviously, these numbers would be impacted by a number of factors including data privacy, user adoption of the 
metaverse and the growth in user counts for Nike’s loyalty program.

What Happens If Nike Buys Peloton?

60%

$75

$13.5 billion

300 million 300 million

40%

$50

$6.0 billion

Drivers Growth CaseBase Case

Metaverse Penetration 

Number of Nike Loyalty Members

Value of Metaverse Data Per User
(Upper Limit of $118 per user - Meta comparable)

Incremental Data Value from Peloton Acquisition (A x B x C)

A

B

C

Metaverse users will likely be a younger demographic who are willing to share more of their data.

Mark Zuckerberg’s pivot to the metaverse was largely driven by Facebook’s challenges. In essence, he
is looking to replace the $118 in “lost” data value per user with his metaverse strategy. 

Most importantly, metaverse operators will have access to vast amounts of data. For example, Meta’s
Oculus collects information on the user’s room, hand and eye movements, and hand size.

01

02

03

D

Table 4: Incremental Data Value to Nike from Peloton Acquisition
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