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¹ https://corporatefinanceinstitute.com/resources/knowledge/other/esg-environmental-social-governance/
² https://www.sec.gov/rules/proposed/2022/33-11042.pdf
³ https://www.sustainalytics.com/docs/default-source/meis/definitionsofmeis.pdf?sfvrsn=8e7552c0_4

According to the CFI¹, ESG is the acronym for Environmental, Social, and (Corporate) Governance, the three broad 
categories or areas of interest for what is termed as “Socially Responsible Investors”. They are investors who 
consider it important to incorporate their values and concerns such as environmental issues into the selection of 
investments instead of simply considering the potential profitability and/or risk presented by an investment 
opportunity.

The United States Securities and Exchange Commission (SEC) recently proposed a new rule² that would require 
companies to disclose certain climate-related information including risk, financial metrics and greenhouse gas 
emissions in their registration statements and annual reports.

Because ESG metrics typically need large volumes of data and assumptions, companies may be well served to 
adopt a data product approach. A data product is an application that uses data to achieve business objectives 
such as revenue growth, cost reduction, risk mitigation, cash flow enhancement as well as ESG goals including 
reputation, health safety and environment, and diversity and inclusion.

Based on Morningstar Sustainalytics³ and other sources, ESG is a derived data product that is owned by the ESG 
Legal, Public Policy and Corporate Responsibility team. The ESG data product is derived from the Product 
Governance, Business Ethics and ESG Integration data products (See Table 1).

Uses Data Product(s)

ESG ESG Legal, Public Policy and
Corporate Responsibility 

Derived Data Product Derived Data Product

• Product Governance
• Business Ethics
• ESG Integration

Table 1: ESG data product
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The Product Governance, Business Ethics and ESG Integration data products also have owners and are derived 
from additional data products (See Table 2).

The Emissions, Effluents & Waste data product is derived from the Scope 1, Scope 2 and Scope 3 Emissions data 
products (See Table 3).
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Uses Data Product(s)

Product Governance Risk & ESG Analytics

Derived Data Product Data Product Owner

• Quality management systems
• Marketing practices
• Fair Billing
• Post-sales responsibility

ESG Integration Environmental Affairs • Emissions, Effluents & Waste

Business Ethics Compliance & Ethics • ESG compliance
• Bribery and Corruption
• Occupational Health and Safety
• Human Capital
• Human Rights
• Data Privacy and Security

Table 2: Product Governance, Business Ethics and ESG Integration data products ESG data product

Definition Data Product Owner

Emissions,
Effluents & Waste

Scope 1
Emissions

Direct emissions of the company
from its own or controlled sources
(corporate offices, paper usage,
electronic waste)

Global Economic
Sanctions Compliance
and Global Ethics

Indirect emissions from
purchased energy

Global Economic
Sanctions Compliance
and Global Ethics

Data Product
Derived Data
Product

Emissions,
Effluents & Waste

Scope 2
Emissions

All indirect emissions (not included
in scope 2) that arise in the value
chain of the company’s business
activities

Global Economic
Sanctions Compliance
and Global Ethics

Emissions,
Effluents & Waste

Scope 3
Emissions

Table 3: Scope 1, Scope 2 and Scope 3 Emissions data products

The Product Governance, Business Ethics and ESG Integration data products also have owners and are derived 
from additional data products (See Table 2).
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⁴ https://fieldtomarket.org/our-programs/fieldprint-platform/

For example, The Coca-Cola Company uses Field to Market’s Fieldprint® Platform⁴, which is a data product that 
quantifies water use, energy use, greenhouse gas emissions and other measures of sustainability performance by 
the company and its suppliers.

Chief Data Officers have a tremendous opportunity to leverage a data products approach to drive alignment with 
the organization’s ESG goals.
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